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A Report on the questionnaire to the members concerning to the activities of the INFOSTA. By
INFOSTA Questionnaire WG.

Abstract : The questionnaire proceeded in February 2003 by the Information Science and
Technology Association of Japan (INFOSTA) aimed to grasp the facts of members (Support
Member, General Member and Student Member), and some requirements to the Association are
asked,too. Characters of the members, their sex, age, job/student, state of duplicate engagement for
the other societies and associations were in the questionnaire. The questionnaire was composed by
guestions for interest in activities of the commitees and working group such as copyright issues,
issues on copyright Clearance for Reproduction, Online Database Users Group (OUG), and Special
Interest Groups (SIGs) for studies on their particular topics. It prepared their each individual
guestion for publishing activities of books and Journal of Information Science and Technology
Association, seminars and symposiums, and qualifying examination which are encouraging their
profitability as the business units.
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